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Integrated Marketing Communication
Before it became widespread, one of the most important moves Amazon took was to change its brand name from Cadabra. Amazon's brand, which is named after one of the world's biggest rivers, is now worth over $5 billion. The brand name, as well as the company's status as one of the first big, successful internet merchants, provided a formula for long-term development and value. Even if certain usability measures place Amazon behind The Book Depository, Amazon's brand awareness is considerably superior, producing millions more in sales than usability, demonstrating that the Amazon brand is uncommon and difficult to duplicate in the online retail market (Dharmappa, 2018).
To connect people and promote ideas, services, and goods, today's world offers a vast choice of communication tools. Even if it is not their intention, marketing departments and corporations must accept that their message will be distributed through various media. If a business has a particularly engaging or humorous video commercial, it will be uploaded to youtube.com, where it may be seen and saved indefinitely. A company's integrated marketing communications strategy focuses on managing the messages it sends to its customers and potential customers to ensure that the messages do not conflict and therefore undermine its core message (Orlova & Bodrilova 2018). Every Amazon user is able to receive emails for new products which are almost similar to the ones they previously purchased. In order to develop a database of reviews and increase Amazon's trustworthiness, the site allows every user to write product reviews.
Amazon also makes considerable use of print advertising through publications, journals, newspapers, and billboards. In the most recent step, promotional slogans, images, and cartoon characters have been printed by Amazon as a way of print advertising. Newspapers has a great potential to reach a very large number of people within a very short period of time. they are also used by those people who have been overtaken by technology or cannot access it. Black Friday’s sales have been made possible at Amazon through the use of newspapers to market. Given Amazon's huge and diversified consumer base, newspapers have the opportunity to reach large audiences that are excellent for promotions. The comprehensive content and creativity that newspapers allow was also taken advantage of by presenting items from several categories to highlight the site's unique offering. Amazon chose newspapers because of the context in which consumers read advertisements in newspapers (Farah & Ramadan, 2020). 
In Amazon's marketing strategy, email marketing plays a key role. Like other firms, Amazon's email marketing is highly personalized. It sends out emails that assist direct clients to the site, establish rapport and make them return customers. First-time clients receive a welcome email, followed by a receipt email and a thank you email. Currently enrolled clients get sales invitations, product ideas, upsells, and review requests from the company. Every email aims to keep Amazon in the thoughts of consumers and drive new business (Orlova & Bodrilova 2018). As a result of technology, these emails may be customized, which adds to the benefits of email marketing in general. Amazon employs email marketing to increase customer retention rates, enhance sales, and increase interaction with its customers.

In conclusion, Amazon's major way of communication with its target market is through advertising. In order to convince clients to buy those items from the website, Amazon also uses sales promotions as a supplementary marketing approach. In general, Amazon employs discounts and special offers to increase sales. Amazon's primary marketing tool is the media. Amazon has a deep belief that in order to improve customer satisfaction and experience, their marketing messages should be very effective and precise. Amazon recruits its new consumers through such means of word of mouth advertising. 
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